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I’M FEELIN’
CUSTOMERS’

FEELINGS

LG Electronics is 
dedicated to developing 
and producing the most 
advanced high technology 
products in the world.
An important measure 
of our success is the 
enjoyment our customers 
get from how our products 
enrich their lives.
The following pages show 
some of the ways our 
customers feel about what 
we produce.



I’m
breathin’



To keep your allergies under 
control, you need a washing 
machine that gets rid of 
allergens while making your 
clothes—and your teddy 
bear—fresh and clean.

WASHING MACHINE
LG Electronics' new Steam 
Washing Machine virtually 
eliminates allergens with its 
unique Allergy Care function.
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I’m
stylin’

LG SHINE
LG Electronics’ stunning Shine, 
a full-metal bodied phone with a 
sleek and sophisticated design, 
offers a multi-function scroll key 
and the ‘magic mirror’ screen.



To play music, 
send pictures, 
and look 
fashionable, 
you need a 
phone with 
amazing looks 
as well as
cutting-edge 
technology.
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I’m
touchin’



To experience incredibly 
lifelike images, you need a 
LCD & Plasma TV with Full 
HD 1080p picture resolution.

FULL HD LCD & PLASMA TV
LG Electronics' LCD & Plasma TVs 
offer Full HD 1080p resolution—
the highest in the industry—in a 
range of models up to 71-inch.
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I’m 
cheerin’



To enjoy all the movies and 
videos in full HD picture 
resolution, you need a high-
definition disc player that 
handles both formats.

THE WORLD’S FIRST DUAL-FORMAT 
HIGH-DEFINITION DISC PLAYER
You no longer need to choose between 
the two high-definition disc formats.
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MESSAGE
FROM THE CEO
Value Creation:
Key to the Future
YONG NAM
VICE CHAIRMAN & CEO
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Dear Shareholders, Customers, and Business Partners:

On behalf of all employees at LG Electronics, I would like to express my sincere 

thanks to you for the support that helped make 2006 another milestone year.  

We had another strong growth year, capping off almost 20 years of double-digit 

revenue increases.  At the end of 2006, our presence and reach spanned the 

world, and we are now one of the leading global consumer electronics companies.  

Consumers around the world enjoy our innovative and exciting products in just 

about every corner of their lives-trend-setting mobile phones, flat panel TVs, 

refrigerators, washing machines, computers, and many others. While we continued 

to build our global presence, sales, and brand in 2006, it was a mixed year for us 

in terms of overall financial performance.  Our revenues were up 11% to $38.5 

billion, but operating profit fell from $1.2 billion to $883 million, a drop from 3.5% 

to 2.3%.  By business unit, Digital Appliances continued to perform well, on the 

strength of innovative, premium products such as the Steam Washer.  Our Mobile 

Communications division also ended the year with strong momentum, driven 

by steady penetration into open markets and strong sales of 3G phones and hit 

products such as the Chocolate phone.  However, the unexpected, sharp declines in 

Plasma TV prices in the second half of 2006 took a bite out of profits.  Going into 

2007, we are more optimistic about the industry outlook in our product segments, 

especially in Mobile Communications and Digital Appliances.  But we expect that 

Digital Displays will face another challenging year.  As such, we are focusing our 

business strategies to successfully address the opportunities.  You will see many 

more innovative products that bring technology and design to consumers around 

the world.   Additionally, all our managers are working hard to align the enthusiasm 

and dedication of our employees with these strategies. 
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CREATING VALUE
LG Electronics is a global leader in many consumer 
electronics categories, some of which are the most 
competitive in the world.  The unrelenting demands for 
product innovation and downward price pressures mean 
that only the strong survive in this industry. We have an 
ambition to be in the global “Top 3” consumer electronics 
and telecommunications companies by 2010.  If we 
achieve this goal of being “Top 3” in shareholder returns, 
profitability, growth, revenue, and market share – in that 
order – then we will become one of the shapers of the 
industry, creating value for our shareholders, customers, 
and our people.

I am confident that we will get there.  To do it, though, is 
going to require an obsession from our people with what 
creates real value.  To harness this passion, our strategy 
will be anchored along 6 dimensions:

Achieve 20% ROIC by 2010 – We must focus our 
strategies on those things that create value for our 
shareholders.  The high investment requirements, 
coupled with the ever-increasing competitive nature 
of consumer electronics, oblige us to lock in on 
strategies that will improve margins, drive supply chain 
efficiencies, and efficiently utilize our global network 
of assets.  Growth is wonderful, but we cannot pursue it 
at the expense of profits and shareholder returns.  We 
are now a $38.5 billion company, growing more than 
10% per year.  Not many companies around the world 
can claim such performance.  Going forward, though, 
I want to make sure that we are also one of the most 
profitable companies, one with shareholder returns that 
our competitors envy.

Optimize the business portfolio to become “Top 3” 
– Today, we operate in over 100 countries, across 
30 product categories.  In some of these, we enjoy 
undeniable leadership.  In those where we do not, we 
must quickly assess how to improve our position or 
make plans to exit.

Serve the “polarizing” consumer market – Across most 
consumer categories, we see a distinct “polarization” 
occurring.  And those companies stuck serving the 
“middle” lose out without clear differentiation.  We need 
to focus on creating premium, aspirational products to 
win at both ends of the market.

Innovate in design as well as technology – Consumer 
electronics is no longer about utilitarian “brown goods” 
and “white goods”.  In all product categories – from 
handsets to washing machines – consumers expect the 
latest in technology features, packaged in designs that 
make them passionate about these products.

Invest in building a clear, global brand identity – Our 
brand is now one of the most recognized consumer 
electronics brands across the world.  However, we must 
continue to invest to build a brand with a clear identity, 
one which creates a real emotional bond with our 
consumers.

Develop a truly global, unsurpassed talent pool – 
Focusing our strategy on shareholder value, developing 
products that create consumer value – these things 
are not possible unless we have the most talented and 
motivated employees globally.  We want to make LG 
Electronics the employer of choice around the world, a 
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place where the best people want to come and work, and 
a place where our competitors want to come and recruit.

INITIATIVES IN 2007
Achieving our strategic goals is not going to be easy.  It 
will require sustained, fundamental changes to many of 
the things we do.  I am confident that our people are up 
to the challenge.  

We have already initiated many changes to help us 
achieve these objectives.  As such, I am sure that 2007 
will be another milestone year for LG Electronics, 
marked by a continued increase in global sales and 
recovering profitability.  

You will see many, trend-setting, product innovations 
from all our business units.  To cultivate our innovation 
pipeline, we are expanding R&D investment in core 
businesses such as mobile phones and flat panel 
TVs, as well as new, exciting businesses such as car 
infotainment and home networking.  Together with this 
investment in technology, we are also improving our 
product design capabilities.  We want to extend our 
global leadership in creating stylish products consumers 
clamor to own.  All of this must then be communicated in 
a clear brand message.  And in 2007, we will unveil a new 
brand communication strategy to capture the hearts and 
minds of consumers.

While I am excited by the innovations in store for 2007, 
I also realize that we have to remain focused on reviving 
profitability.  To that end, we have already launched a 
number of initiatives aimed at improving our pricing mix, 
reducing the cost of goods, streamlining supply chains, 

and efficiently utilizing our assets.  Many of these 
initiatives will positively affect 2007 results and others 
will continue to bear fruit in 2008 and beyond.  

We have also launched several initiatives to globalize 
our HR systems, as well as significantly upgrade 
our organization.  All the senior managers in LG 
Electronics globally have a consistent set of strategies 
and performance measurements to improve our 
performance this year.

I am inspired by the opportunities that lie ahead and 
am firmly committed to make LG Electronics one of the 
global “Top 3” in every business that we pursue.  We have 
a strong foundation on which to build.  With the right 
focus, strategies, and people, I am confident that we will 
get there.  Again, I want to thank you for your support in 
helping make LG Electronics the success it is today.

Sincerely,

YONG NAM
VICE CHAIRMAN & CEO
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NEW
VISION

LG Electronics is pursuing the vision of becoming 
a true global digital leader, attracting customers 
worldwide through its innovative products and 
design. The company’s goal is to rank among the top 
3 consumer electronics and telecommunications 
companies in the world by 2010. To achieve this, we 
have embraced the idea of “Great Company, Great 
People,” recognizing that only great people can 
create a great company.
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Enhancing 
customer value 
with innovation 
and design

Global Top 3 In Consumer
Electronics & Telecommunications

Delivering
superior returns
to shareholders

Developing the 
“best-in-class” 
organization

Align strategy for growth and ROIC

Develop strategies for the
“polarizing consumer”

Manage portfolio to win

Innovate through design,
as well as technology

Invest in clear, global brand identity

Align and upgrade organization
for the future
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R&D
AND DESIGN

To become a Top 3 global company, LG Electronics is firmly committed to investing in R&D 
and Design to create products with the most highly valued technology and style. By perfectly 
matching function to form, these products emotionally connect to our customers. Our 
achievements in R&D and Design have made LG Electronics a global leader in CDMA handsets, 
optical storage, DVD players, residential air conditioners, plasma panels, and LCD displays.
Our R&D is driven by the dreams of our customers. Because technology innovation is the key 
to success, we focus our energy on developing globally unrivaled products. At the same time, 
we seek to identify future growth opportunities in new business areas. Our Design Center is 
guided by its vision of “using design to inspire trust and make a lasting impression”, defining 
concept, style, interface, and finish as the four core elements of its design standard.
We never cease researching what customers value most in creating designs that will define 
the future. As more products come with intelligent microchips and networking functionality, 
designers also become inventors, harmonizing technology with human needs.
In R&D, we focus on creating a digital world that empowers and enriches people’s lives. Our 
strategy is to set the standard in technologies that link to the Internet, while continuing to 
develop world-leading products.
In 2006 we introduced the world’s first 60-inch single scan PDP module, the world’s highest 
performance LCD monitor, the world’s largest PDP TV at 102-inch, and the world’s first player 
for both Blu-ray and HD-DVD. We also launched the world’s first MP3 player with terrestrial 
DMB and the World Phone for 82 countries. Our R&D facilities include the Corporate Institute 
of Technology, Production Engineering Research center, and 36 research labs throughout 
the world. Our investment plan focuses on high-growth areas—mobile handsets, flat panel 
displays, car infotainment, system air conditioners, and home networks.
LG Electronics designers have increased the value of LG products through the magic of “design” 
to create aesthetic and easy-to-use products. In 2006, we announced our intention to become 
a “design-minded company” through three initiatives:
1)	 Designers can initiate innovative ideas in a cross-functional team with engineers,
	 product planners, and marketers.
2)	 Designers are also involved in product planning, including product displays and promotions.
3)	 Designers will receive special recognition with the new “Super Designer” title.
Our devotion to design has been appreciated by prominent design organizations, resulting in 
winning prestigious design awards every year at home and abroad, including the IDEA Award, 
iF Design Award, reddot Design Award, Good Design Award Japan, and Korea Good Design 
Awards. There are now LG Design Branches in Milan, Beijing, New Jersey, Tokyo, and New Delhi, 
all working to achieve our vision of being a “Digital Life Originator”.
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DIGITAL DISPLAY
LG Electronics is at the forefront of digital display 
technology with a Full HD TV product line. The 
LY3 series offer stunning Full HD 1080p images 
in LCD displays up to 52-inch with elegant high 
glossy black bezels. State-of-the-art features 
include Tru Motion for fast smooth moving 
pictures, Tru Color (Wide Color Gamut), and a high 
contrast ratio for purer blacks, for an optimized 
movie viewing experience. PY3 series Plasma 
TVs not only offer Full HD processing without 
downscaling, but also incorporate LG’s 100Hz 
drivings technology, designed to reduce flickering 
by doubling the screen refresh rate. Plus, eXtreme 
Contour Compensation (XCC) for clear moving 
images up to 71-inch. The Flatron LCD computer 
monitor stands out with its striking curves, glossy 
finish, and an LED that slowly brightens and dims.
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DIGITAL APPLIANCE
In home appliances, LG Electronics' designers, are 
challenging the notion that white goods are boring. The 
world’s first interactive Refrigerator features a touch screen 
15-inch LCD display with TV, DVD, satellite, cable, and radio. 
There’s storage for up to 50 recipes, plus an animated polar 
bear that shows the refrigerator’s status and reminds you 
of birthdays, anniversaries, and other special occasions. 
Our reddot Design Award-winning Steam Washing Machine 
offers cutting-edge steam cleaning technology housed in 
a modern design. Replaceable color panels can work with 
any decorating scheme and there’s even a beautiful range of 
Designers Guild limited edition panels. LG Electronics' latest 
Roboking is a robotic vacuum cleaner with smart features, 
smart looks, and affordable price. This sleek, stylish unit cuts 
a smooth figure as it darts around the house, automatically 
cleaning floors while deftly avoiding furniture.
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DIGITAL MEDIA
Here LG Electronics is developing products 
that push out the boundaries of the home 
entertainment experience and expand 
networking and connectivity in the information 
technology arena. Our world's first dual-
format high-definition disc player handles both 
Blu-ray Disc and HD DVD content, allowing 
the consumer to enjoy the highest display 
resolution of these next-generation discs. The 
Pyramid Speaker Home Theater has a premium 
look and awesome performance—a total 700W, 
plus a woofer at the bottom of each of the 
front speakers for powerful bass. The C1 is the 
world’s first convertible laptop with integrated 
WiBro and HSDPA support. It features a 10.6-
inch wide touch screen display with WXGA 
resolution, an Intel Dual Core ULV processor, 
1GB DDR2 main memory, an 80GB hard drive, 
and it weighs just 1.25kg, less than 3 lbs.
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MOBILE COMMUNICATIONS
The LG Electronics approach to mobile 
communications combines leading edge technology 
with cutting-edge style. The LG Chocolate phone, 
the first handset in the Black Label series, is a 
hit fashion icon. Its minimalist black design is set 
off by the sleek yet subtle red glow of its hidden 
touch pad. The award-winning design comes with 
a stunning list of features. This handset continues 
to gain popularity with Platinum, Gold, and 3G 
variations. The LG Shine, the second handset in LG’s 
premium Black Label series, conveys excitement and 
desirability, as it literally shines. A full-metal bodied 
phone with a sleek and sophisticated design, the 
Shine offers mobile users the best of both worlds: 
amazing looks and the latest technologies, including 
multi-function scroll key, expandable memory 
(Micro SD card), and autofocus camera by Schneider 
Kreuznach. The PRADA Phone by LG combines 
Prada’s legendary attention to detail, avant-garde 
design, and uncompromising quality with LG Mobile’s 
technological innovation. Introducing the world’s first 
advanced touch interface, the PRADA Phone by LG 
eliminates conventional keypads, making the overall 
user experience a highly tactile one.
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I’M FEELIN’
CELEBRITIES’

FEELINGS

LG Electronics has 
attracted the attention of 
people who are prominent 
leaders in their industries 
and professions around the 
world. The following pages 
show how some of the 
business partners, opinion-
leaders, and educators 
who know us feel about our 
products and our company.



“	The way LG Electronics has risen on the 	
	 FORTUNE Global 500 list over the last five 	
	 years is very impressive. The high quality
	 and advanced technology of its products
	 has made LG a premium brand in home
	 appliances, mobile, and displays.”



MIKE FEDERLE
GROUP PUBLISHER, FORTUNE GROUP
TIME WARNER CORP.
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LUIZ FERNANDO PASSOS CORREIA DE SÁ
EDITOR-IN-CHIEF
ISTOÉ DINHEIRO MAGAZINE



“	LG Electronics took our market by
	 surprise, launching high quality and
	 trend-setting products. They’re strong
	 in LCD TVs and Plasma TVs, winning
	 our Annual Best Corporate Award
	 the last three years in a row.”
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PROFESSOR DR. PETER ZEC
FOUNDER, REDDOT DESIGN AWARDS
PRESIDENT, DESIGN ZENTRUM
NORDRHEIN WESTFALEN
PRESIDENT, INTERNATIONAL COUNCIL OF 
SOCIETIES OF INDUSTRIAL DESIGN (ICSID)



“	LG Electronics develops products that
	 exactly fit the Zeitgeist, like the
	 Chocolate and Shine phones. They won
	 29 reddot 2007 Design Awards, including
	 'Best of the Best' for their ‘PRADA Phone
	 by LG’ that’s creating worldwide buzz.”
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MARK LEVINSON
PRESIDENT AND CEO
DANIEL HERTZ ADVANCED 
AUDIO DESIGNS



“	I'm partnering with LG Electronics
	 to make a contribution to the
	 music world, as well as the audio/
	 video world—creating systems that		
	 dramatically improve the listening
	 quality of digital audio.”
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LIN CHUANJIN
SCHOOLMASTER, TIANJIE PRIMARY SCHOOL
QIXIA DISTRICT, SHANDONG PROVINCE, CHINA



“	The LG Electronics Scholarship inspires
	 positive attitudes among students and is a 	
	 great help for poor families. LG Electronics 	
	 also gave us new PCs and does many things 	
	 to improve our school. We wish them
	 much future success in China.”
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YOU’VE JUST HEARD FROM THE PUBLISHER OF THE WORLD-RENOWNED FORTUNE MAGAZINE; THE 
EDITOR OF A WELL-KNOWN BUSINESS PUBLICATION IN BRAZIL; THE HEAD OF ONE OF THE MAJOR  
EUROPEAN DESIGN AWARDS; A LEADER IN THE AUDIO INDUSTRY; AND A DEDICATED EDUCATOR.

These five people, who have shared their feelings about LG Electronics and its products, are the kind of 
prominent individuals whose opinions we value highly. Some of them we work with as business partners. 
Others inform the world about our products and our company. Others are people whose work in the 
community can benefit from our products and support. What these exceptional people are thinking
and feeling is of paramount importance to us at LG Electronics. 



BUSINESS
OVERVIEW

The Digital Appliance Company set new 
sales records in 2006 and plans to continue 
its leadership this year with advanced 
technology and premium products.
The Digital Display Company introduced 
the world’s largest Plasma TV, along with 
the award-winning Flatron computer 
monitor. This year they will become the 
world’s largest Plasma TV producer, with a 
broad presence in Full HD.
The Mobile Communications Company 
was number one in CDMA the last two 
years and for 2007 will grow its 3G and 
GSM businesses, while continuing to lead 
the premium segment with trend-setting 
designs and performance.
The Digital Media Company maintained 
its number one position in optical storage, 
and performed well in home audio, car 
infotainment, mobile AV, and notebook 
PCs. It will now offer the world’s
first dual-format high-definition disc 
player and digital convergence products 
leading to ubiquitous systems.



LG Electronics Digital Appliance 
Company is known for converging digital 
technology with home appliances and 
bringing premium quality to the mass 
market. Number one in air conditioners 
unit sales, and advanced technology in 
refrigerators, cooking appliances, and 
vacuum cleaners put the company well on 
its way to becoming the world's number 
one in digital appliances by 2010.
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LG Electronics, through its Digital Display
Company, is expanding the viewing experience
in LCD & Plasma TVs, with impressive screen
sizes, including the world’s first 100-inch
LCD TV, and amazingly lifelike pictures
with Full HD resolution. LG’s Full HD LCD TVs
are optimized for movie viewing: LG’s Full
HD processing takes low-resolution analog
signals to near full high-definition levels (1080p).
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LG Electronics Mobile Communications 
Company is a global leader and 
innovator in the worldwide mobile 
market, providing consumers with 
better mobile experiences through 
its advanced mobile technology and 
premium handset design capabilities.
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The Digital Media Company is enabling 
LG Electronics to lead the way with 
breakthrough products: optical storage, 
DVD players with the world’s first dual- 
format high-definition disc player, 
advanced car navigation systems, and 
multimedia convergence products for 
ubiquitous systems.
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I’m Feelin’ Good
Working to make the 
planet greener.
Working to bring hope to 
every corner of society.
Working to unite people’s 
hearts and minds.
These are the efforts 
that move us forward.
These are the goals that 
inspire us.

FE
EL
IN
’ G
R
EE
N

G
R

EE
N

ER
 P

R
O

D
U

C
TI

O
N

, G
R

EE
N

ER
 P

R
O

D
U

C
TS

 
W

O
R

KI
N

G
 T

O
W

A
R

D
 A

 G
R

EE
N

ER
, C

LE
A

N
ER

 W
O

R
LD

W
A
SH

IN
G
 M
A
CH

IN
E

LG
’s 

di
re

ct
 d

ri
ve

 m
ot

or
 re

du
ce

s 
no

is
e,

an
d 

vi
br

at
io

n,
 th

ro
ug

h 
el

im
in

at
in

g 
th

e 
be

lt
 o

f c
on

ve
nt

io
na

l w
as

hi
ng

 m
ac

hi
ne

s.
It

s 
st

ea
m

 te
ch

no
lo

gy
 a

ls
o 

re
du

ce
s 

en
er

gy
 

co
ns

um
pt

io
n.

 It
 h

as
 e

ar
ne

d 
th

e 
fi

rs
t 

TÜ
V

 R
oH

S 
(R

es
tr

ic
ti

on
 o

f H
az

ar
do

us
 

Su
bs

ta
nc

es
) c

er
ti

fi
ca

ti
on

 in
 th

is
 c

at
eg

or
y.

LG
 E

LE
CT

R
O

N
IC

S
EC

O
-P

R
O

D
U

C
TS



EC
O
-P
R
O
D
U
CT

S

Th
e 

fo
llo

w
in

g 
ar

e 
th

e 
la

te
st

 e
xa

m
pl

es
 w

it
h 

th
ei

r m
ai

n 
fe

at
ur

es
.

R
EF
R
IG
ER

AT
O
R

	E
m

pl
oy

s 
in

ve
rt

er
 li

ne
ar

 c
om

pr
es

so
r t

o 
		


	

re
du

ce
 e

ne
rg

y 
co

ns
um

pt
io

n
	E

lim
in

at
es

 D
ec

a-
B

ED
 re

ta
rd

an
t

	U
se

s 
ec

o-
fr

ie
nd

ly
 R

60
0a

 re
fr

ig
er

an
t a

nd
 		


	

cy
cl

op
en

ta
ne

 fo
am

A
IR
 C
O
N
D
IT
IO
N
ER

	E
m

pl
oy

s 
in

ve
rt

er
 m

ul
ti

 c
om

pr
es

so
r 		


	

te
ch

no
lo

gy
 a

nd
 M

PS
 (M

ul
ti

-P
ow

er
 S

ys
te

m
)

•	
U

se
s 

ec
o-

fr
ie

nd
ly

 R
-4

10
A

 c
oo

la
nt

•	
Ko

re
an

 E
co

-m
ar

k 
C

er
ti

fi
ca

te
 

PL
A
SM

A
 T
V

	E
m

pl
oy

s 
si

ng
le

 s
ca

n 
m

od
ul

e 
to

 re
du

ce
 		


	

nu
m

be
r o

f c
om

po
ne

nt
s

•	
St

an
db

y 
po

w
er

 b
el

ow
 1

W
•	

El
im

in
at

es
 D

ec
a-

B
ED

 re
ta

rd
an

t
•	

Ko
re

an
 E

co
-m

ar
k 

an
d 

En
er

gy
-m

ar
k 

		


	
C

er
ti

fi
ca

te
s

•	
R

oH
S 

co
m

pl
ia

nt
 p

ro
du

ct

W
A
SH

IN
G
 M
A
CH

IN
E

	E
m

pl
oy

s 
D

ir
ec

t D
ri

ve
 m

ot
or

 to
 re

du
ce

 		


	
en

er
gy

 c
on

su
m

pt
io

n 
an

d 
no

is
e

•	
W

as
hi

ng
 m

et
ho

d 
us

es
 s

te
am

•	
Fi

rs
t T

Ü
V

 R
oH

S 
ce

rt
ifi

ca
ti

on
 in

 th
is

 c
at

eg
or

y
•	

St
an

db
y 

po
w

er
 <1

W

VA
CU

U
M
 C
LE
A
N
ER

	S
im

pl
ifi

ed
 s

tr
uc

tu
ra

l m
ec

ha
ni

sm
•	

R
ed

uc
ed

 w
ei

gh
t a

nd
 v

ol
um

e
•	

M
in

im
iz

ed
 n

oi
se

 (f
ro

m
 7

4d
B

 to
 7

1d
B

)

N
O
TE
BO

O
K
 P
C

	A
w

ar
de

d 
En

er
gy

 W
in

ne
r p

ri
ze

•	
R

ed
uc

ed
 s

ta
nd

by
 p

ow
er

 c
on

su
m

pt
io

n
•	

R
oH

S 
co

m
pl

ia
nt

 p
ro

du
ct

M
O
BI
LE
 P
H
O
N
E

	F
ir

st
 T

Ü
V

 R
oH

S 
ce

rt
ifi

ca
ti

on
 in

 th
is

 c
at

eg
or

y
•	

R
ed

uc
ed

 w
ei

gh
t a

nd
 v

ol
um

e
•	

Si
m

pl
ifi

ed
 s

tr
uc

tu
ra

l m
ec

ha
ni

sm

VA
CU

U
M
 C
LE
A
N
ER

LG
’s 

si
m

pl
ifi

ed
 s

tr
uc

tu
re

 a
nd

 m
ec

ha
ni

sm
re

du
ce

s 
w

ei
gh

t, 
vo

lu
m

e,
 a

nd
 a

ls
o 

br
in

gs
 

no
is

e 
do

w
n 

to
 ju

st
 7

1d
B

.

N
O
TE
BO

O
K
 P
C

LG
 n

ot
eb

oo
k 

PC
s 

ar
e 

10
0 

pe
rc

en
t i

n 
co

m
pl

ia
nc

e 
w

it
h 

th
e 

R
oH

S 
(R

es
tr

ic
ti

on
 o

f 
H

az
ar

do
us

 S
ub

st
an

ce
s)

 d
ir

ec
ti

ve
.

PL
A
SM

A
 T
V

Em
pl

oy
s 

si
ng

le
 s

ca
n 

m
od

ul
e 

to
 re

du
ce

 th
e 

nu
m

be
r o

f c
om

po
ne

nt
s,

 e
lim

in
at

es
 D

ec
a-

B
ED

 re
ta

rd
an

t, 
an

d 
ha

s 
a 

st
an

db
y 

po
w

er
 

<1
W

, e
ar

ni
ng

 it
 K

or
ea

n 
Ec

o-
m

ar
k 

an
d 

En
er

gy
-m

ar
k 

C
er

ti
fi

ca
te

s.

A
IR
 C
O
N
D
IT
IO
N
ER

LG
’s 

in
ve

rt
er

 m
ul

ti
 c

om
pr

es
so

r
te

ch
no

lo
gy

, M
PS

 (M
ul

ti
-P

ow
er

 S
ys

te
m

) 
us

es
 e

co
-f

ri
en

dl
y 

R
-4

10
A

 c
oo

la
nt

,
ea

rn
in

g 
th

e 
Ko

re
an

 E
co

-m
ar

k 
C

er
ti

fi
ca

te
.

LG
 E

LE
CT

R
O

N
IC

S
EC

O
-P

R
O

D
U

C
TS

46
-

47



LG
 E

le
ct

ro
ni

cs
 s

up
po

rt
s 

th
os

e 
w

ho
 d

re
am

 
of

 im
pr

ov
in

g 
th

ei
r l

iv
es

 a
nd

 c
on

tr
ib

ut
es

 
to

 m
ak

in
g 

a 
be

tt
er

 s
oc

ie
ty

 fo
r u

s 
al

l. 
Th

e 
co

m
pa

ny
 h

as
 a

 p
hi

lo
so

ph
y 

of
 c

ar
in

g 
an

d 
gi

vi
ng

 
th

at
 d

ri
ve

s 
a 

va
ri

et
y 

of
 s

oc
ia

l c
on

tr
ib

ut
io

n 
in

it
ia

ti
ve

s.
 W

e 
fo

cu
s 

on
 s

oc
ia

l w
el

fa
re

, 
ed

uc
at

io
n,

 a
nd

 c
ul

tu
ra

l a
ct

iv
it

ie
s 

th
ro

ug
h 

sp
on

so
rs

hi
p,

 fi
na

nc
ia

l a
id

, a
nd

 v
ol

un
te

er
 w

or
k.

 
A

nd
 a

s 
a 

gl
ob

al
 c

or
po

ra
te

 c
it

iz
en

, w
e 

co
nd

uc
t 

th
es

e 
ac

ti
vi

ti
es

 w
he

re
ve

r w
e 

do
 b

us
in

es
s.

 In
 

20
06

, L
G

 E
le

ct
ro

ni
cs

 g
av

e 
a 

to
ta

l o
f K

R
W

 6
 

bi
lli

on
 to

 v
ar

io
us

 s
oc

ia
l c

on
tr

ib
ut

io
n 

in
it

ia
ti

ve
s.

 
In

 a
dd

it
io

n,
 L

G
 E

le
ct

ro
ni

cs
 e

m
pl

oy
ee

s 
an

d 
ex

ec
ut

iv
es

 c
on

tr
ib

ut
ed

 c
ou

nt
le

ss
 h

ou
rs

 o
f 

vo
lu

nt
ee

r s
er

vi
ce

. O
ur

 p
ro

gr
am

s 
ra

ng
e 

fr
om

 
he

lp
in

g 
ov

er
 5

,0
00

 c
hi

ld
re

n 
w

ho
 h

ea
d 

th
ei

r 
ho

us
eh

ol
ds

 to
 a

ss
is

ti
ng

 u
nd

er
pr

iv
ile

ge
d 

pe
op

le
 w

it
h 

m
ed

ic
al

 c
ar

e 
an

d 
ho

m
e 

re
pa

ir
s 

an
d 

ev
en

 b
ui

ld
in

g 
br

an
d-

ne
w

 h
om

es
 fo

r t
he

m
. 

In
 2

00
6,

 w
e 

la
un

ch
ed

 th
e 

LG
-K

oh
 H

yu
nc

hu
ng

 
Fu

nd
, t

ea
m

in
g 

up
 w

it
h 

th
e 

ad
ve

rt
is

in
g 

sp
ok

es
pe

rs
on

 fo
r D

IO
S,

 L
G

’s
 h

om
e 

ap
pl

ia
nc

e 
br

an
d.

 M
s.

 K
oh

 h
el

pe
d 

us
 ra

is
e 

KR
W

 1
80

 m
ill

io
n 

to
 s

up
po

rt
 u

nd
er

pr
iv

ile
ge

d 
si

ng
le

 m
ot

he
rs

, 
bu

si
ne

ss
 s

ta
rt

up
s 

fo
r l

ow
-i

nc
om

e 
w

om
en

, 
an

d 
fa

m
ily

 c
am

ps
 fo

r f
em

al
e 

in
m

at
es

. O
ur

 
ex

ec
ut

iv
es

 d
on

at
ed

 0
.5

%
 o

f t
he

ir
 s

al
ar

ie
s 

to
 

th
e 

fu
nd

, w
hi

le
 e

m
pl

oy
ee

s 
an

d 
un

io
n 

m
em

be
rs

 
co

nt
ri

bu
te

d 
a 

po
rt

io
n 

of
 th

ei
r b

on
us

es
, a

n 
am

ou
nt

 m
at

ch
ed

 b
y 

th
e 

co
m

pa
ny

.

In
 Ju

ly
 o

f l
as

t y
ea

r, 
ou

r L
G

 S
oc

ia
l V

ol
un

te
er

 
C

or
ps

 h
el

pe
d 

w
it

h 
fl

oo
d 

re
lie

f f
or

 
Py

eo
ng

ch
an

g,
 G

an
gw

on
 P

ro
vi

nc
e.

 O
ur

 

em
er

ge
nc

y 
ta

sk
fo

rc
e 

fo
r i

m
m

ed
ia

te
 re

lie
f 

ef
fo

rt
s,

 in
 o

pe
ra

ti
on

 s
in

ce
 2

00
3,

 n
ow

 h
as

 
ov

er
 2

00
 e

m
pl

oy
ee

s 
in

vo
lv

ed
. W

e 
al

so
 s

et
 u

p 
A

do
pt

-a
-V

ill
ag

e 
w

it
h 

So
ks

a-
ri

, P
ye

on
gc

ha
ng

, 
fo

r o
ng

oi
ng

 s
up

po
rt

.

Si
nc

e 
N

ov
em

be
r 2

00
4,

 th
e 

LG
 V

ol
un

te
er

 
Pr

og
ra

m
 h

as
 b

ee
n 

pr
ov

id
in

g 
fr

ee
 m

ea
ls

 to
 

th
e 

ho
m

el
es

s 
an

d 
to

 lo
w

-i
nc

om
e 

el
de

rl
y 

pe
op

le
 li

vi
ng

 a
lo

ne
. S

in
ce

 2
00

4,
 w

e’
ve

 a
ls

o 
co

nd
uc

te
d 

LG
 W

in
gs

 o
f I

nf
or

m
at

io
n,

 a
 o

ne
-o

n-
on

e 
co

m
pu

te
r e

du
ca

ti
on

 p
ro

gr
am

 fo
r s

ev
er

el
y 

ch
al

le
ng

ed
 p

eo
pl

e,
 w

hi
ch

 e
xt

en
ds

 th
ei

r 
co

nn
ec

ti
on

s 
to

 th
e 

w
or

ld
 a

nd
 h

el
ps

 th
em

 to
 b

e 
m

or
e 

in
de

pe
nd

en
t. 

In
 Ju

ne
 2

00
6,

 w
e 

es
ta

bl
is

he
d 

th
e 

LG
 L

et
’s

 G
o 

Vo
lu

nt
ee

r C
or

ps
, m

ad
e 

up
 o

f c
ol

le
ge

 s
tu

de
nt

s 
fr

om
 8

0 
un

iv
er

si
ti

es
 n

at
io

nw
id

e.
 T

he
se

 
en

th
us

ia
st

ic
 y

ou
ng

 m
en

 a
nd

 w
om

en
  p

ro
vi

de
 

he
lp

 fo
r p

eo
pl

e 
in

 n
ee

d 
an

d 
su

pp
or

t o
ur

 
co

rp
or

at
e 

vo
lu

nt
ee

r p
ro

gr
am

s.

Th
e 

co
m

pa
ny

 a
ls

o 
sp

on
so

rs
 tw

o 
po

pu
la

r 
ed

uc
at

io
na

l p
ro

gr
am

s 
fo

r y
ou

th
 in

te
re

st
ed

 
in

 s
ci

en
ce

. T
he

 L
G

 V
is

it
in

g 
El

ec
tr

on
ic

s 
C

la
ss

 b
ri

ng
s 

a 
ki

ng
-s

iz
e 

tr
uc

k 
lo

ad
ed

 w
it

h 
la

b 
eq

ui
pm

en
t t

o 
re

m
ot

e 
lo

ca
ti

on
s 

an
d 

or
ph

an
ag

es
. T

he
 L

G
 E

le
ct

ro
ni

cs
 Ju

ni
or

 S
ci

en
ce

 
C

la
ss

 is
 a

n 
ed

uc
at

io
na

l p
ro

gr
am

, r
un

 b
y 

ou
r 

re
se

ar
ch

er
s,

 th
at

 is
 o

pe
n 

to
 a

ll.

Sharing Good,
Far Into The Future
A more sustainable 
planet is achieved.
A more hopeful society 
is maintained.
A more harmonious 
world has emerged.
These are the dreams 
that drive us.
These are the dreams 
we know can be real.
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I'm Feelin' Excitement
I'm feelin' uplifted.
Sports celebrate great
human efforts.
I'm feelin' exhilarated.
Athletic teamwork
inspires us all.
I'm feelin' harmonious.
To unite all people,
you need to have sports.
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I’M FEELIN’

At LG Electronics 
we advance technology 
to enrich people’s lives.

The measure of that enrichment is in
how our products make people feel, 
the pleasure our products deliver: 
the movies and television programs, 
the music, the text messages, 
the sound of a loved one’s voice.

We also enrich people’s lives 
in the enjoyment they feel
when using our products.

Finally, we work to help people 
feel hopeful about our environment, 
feel charitable toward others, and
feel the unity promoted through sports.

I’m feelin’…
Life’s Good



LG Twin Towers

20, Yeouido-dong,

Yeongdeungpo-gu,

Seoul 150-721, Korea

T. 82-2-3777-1114

www.lge.com






